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David Whitaker Takes the Helm at 

Greater Miami Convention & Visitors Bureau 

Destinations 

Florida joins 

the Greater 

Miami CVB in 

welcoming its 

new president 

&CEO.David 

Whitaker. This 
David Whitaker 

is a homecoming for David, who 

served as a member of the GMCVB 

team for 17 years (1990-2007), most 

recently as executive vice president 

and chief marketing officer. 

David Left Miami in 2007 when 

he was appointed president & 

CEO of Tourism Toronto (now 

Destination Toronto}, where he Led 

the organization for eight years. 

During his tenure in Toronto, the 

organization was voted North 

America's top CVB and convention 

center in a poll of 650+ meeting 

planners. He Led successful bids 

to host an NBA ALL-Star Game 

and a Pan American/Parapan 

American Game. 

Over the past five years, David 

has served as president & CEO of 

Choose Chicago, where he had 

the responsibility of promoting 

and selling the Largest convention 

center in the United States, 

McCormick Place. Under his 

Leadership, the DMO successfully 

bid on and hosted an NBA All

Star Game, an MLS All-Star Game, 

North America's first Laver Cup 

international tennis tournament, 

an NCAA Frozen Four, and 

numerous international soccer 

and rugby events. Under David's 

Leadership, Chicago was named a 

Best Big City to Visit in the Conde

Nast Traveler Readers' Choice 
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Would you like to distribute a PDF of this 
newsletter to your TDC, elected leaders, or 

industry members? Visit the Destinations Florida 
members-only website: 

https://www.destinationsftorida.org/ 
tourism-marketing-today 

by Robert Shrob, CAE 

Thank you for 
participating 
in Destinations 
Florida's 
strategic 
planning 
process. Your 
engagement 

in the survey and focus groups 
has been very helpful. 

And a big thank you to Bill Geist 
and Terri White, who have been 
tireless in their efforts to help 
Destinations Florida Level up 
what we deliver. 

An interesting question has 
arisen, and I'd Like your input: 

What if Destinations Florida 
created an "Introduction to 
Florida Destination Marketing" 

course? 
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