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Thoﬁ?pson Brothers Avery Hatfield
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SOME PLACES HAVE WAVES.
THIS ONE HAS SOUL.

. SOUL or SURF

o i

et
L

s

)

=




SeaG : the ’ Vi kv
Ja e. This p an ode to
their strength, spirit, dedication, and powerful stories.
It aims to move beyond the
emotional depth an
women have to the ocean anc

-

o>
@r '4’“‘. \









ExpERIENCE SURF. : '

COMMUNITY.
BELONGing.

THE FLiP SiDE
SFLORIDA

NEWSLETTER  TRIP PLANNER  WATCH NOW

Sophie Falzone Maggie Sullivan Avery Hatfield

For Sophie, surfing isn't about the For Maggie, surfing is the natural The ocean has always been a place

lonely grind of a world tour evolution of a life lived on boards, of deep connection for Avery. From

| WAS LOOKING FOR leaderboard anymore. It's about the but it was a transformative trip to childhood days spent on the sand
electric energy of showing up with Costa Rica that truly set her soul on with her mother to finding her

her girls. She’s found her true North fire. As a fifth-generation... footing as an adult surfer. Stepping

inthe... into...

Board Stories: Surfing Tales Worth Telling
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Platforms and Channels:

* Jacksonville Landing Page

* Programmatic Display

* Meta

* YouTube

* Prime CTV

* Inertia Article

* Inertia E-Newsletter Inclusion -
* Inertia Facebook + Promotion

* Inertialnstagram Story

* Inertia Dedicated E-Blast

* Inertia Tweet/X

A Meta
3 YouTube

prime video




TOTAL EST MEDIA IMPRESSIONS

Lahding Page Engagement

THEY CaLL

* . 81,032 Page Views s @ 4 R S o

e 28,085 1+ Minute F ’

. 1:45 Average Session Duration

SeaGals

e 2,793,788 Programmatic Impressions

NEWSLETTER TRIP PLANNER  WATCH now

Kurtis

* 243,997 Prime CTV Impressions
. 159,810 YouTube Views b i

Every wave has a story. Every journey changes the rider.

Board Stories is a candid, short-form video series capturing the unfiltered heart, the necessary grit, and the pure, infectious joy of surf
culture. We interviewed surfers to hear the truth: from the shaky first paddle-out to the one epic wave that completely redefined their life.

These are the tales worth telling.

* 1,569,161 Meta Impressions

Board Stories
* 174,266 Prime CTV Impressions
* 111,929 YouTube Views

The Thompson Brothers: Kurtis Loftus Sophie Falzone

. Evan, Cody and Tristan i
° 1.056.638 Meta Im pressions . For Kurtis, the marathon board isn't For Sophie, a surfboard is so much
9 9 For the Thompson brothers, their just a relic, it's a battle-scarred more than just gear. It's a living
professional careers started on a partner that carries the weight of a canvas where her life as an artist and
board that had seen better days. A Guinness World Record for longest an athlete finally click into place.

beat-up, ding-filled family hand-me- surf marathon and the heartbeat of a She’s kept a treasure...
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BEFORE THE SUN BURNS OFF THE MORNING HAZE.

THAT'S THE RIND'

Jacksonville SeaGals: Saltwater Runs in Their Veins.
Z5 Visit Jacksonvilie
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Soul of Surf 2025

Digital and creative strategy

Campaign concept/platform name, art direction,
manifesto, and logo design

Digital campaign
Video (4 total, including resizes)
GoPro x Catch Surf Brand Alliance

6 Influencers (IG Posts, TikToks, video footage,
photos and live contest giveaway)

YouTube vlog
Live painting sessions (artist painted 2 boards)

GoPro creators captured b-roll, video content
and photos

Sweepstakes
Build landing page
Retail Activation

Reporting



SOME PLACES HAVE WAVES.
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STITCHES FADE.
STORIES DON’T.

Watch
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Soul of Surf 2026

* Digital and creative strategy

 SeaGals creative campaign
(interviews, manifesto and art direction)

* Board Stories creative campaign
(interviews and art direction)

* Digital campaign
* 5Local surfers
« Professional Video Shoot

* Videos
(18 total, including resizes)

* Captured 7 interviews

* B-roll content and BTS photos
* Landing page update

. Repoirting
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