Sponsored by

N\SIT

}'@ TAMPA BAY

The Invisible
Marathon

Understanding the effort, anxiety,
and extraordinary resilience of parents
with neurodivergent childrenlin trovel




Introduction

N

<04. The emotional dissonance

N




Guide27807418730

1 contribution

Best Family Vacation

Feb 2025 « Family
We had an amazing time at legoland california. The park, hotel, and grounds are very well set up for
engaging kids and keeping them busy. The staff (model citizens, characters, housekeeping,
restaurants, & lobby) were all wonderful and helpful. | truly appreciated how everyone made an effort
to connect with each kid and make them feel special. As a parent of a neurodiverse child, this was a
place my kid was fully accepted, celebrated for who he is, and wholly included in activities.
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Second visit

Apr 2025

Fantastic! This was our second visit and we did trapped. Was excellent and so much fun. Good to know that for
trapped you will be handcuffed and blindfolded for the start - we didn't know and my daughter who is
neurodivergent struggled a bit with that because she wasn't prepared for it & will definitely be back again
though. Thanks guys
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Family travelers with a neurodivergent child, travel just

®
Neu r°d Ive rgent as frequently the average family in the US. 82% taking

og® 2+ trips/year.
families travel |
® Take 2+ trips per year.
l“St as Often as the (Neurodivergent parents )

average fﬂmily (Callfamilies )

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026



The motivations look
familiar at first glance,
but they are alittle less
driven by making
memories with family

Top reasons Neurodivergent parents travel.

@3%) (making memories>

@2%) (relaxing)

@0‘@ (visit family or friends>

(28%) (exposing their kids to new pIacesD

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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The planning
process




Planningis
more intensive,
more sourced,
and more
centralized

48%

consult 5+ sources before booking

42%

spend up to 5 days researching

w Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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They have moved away from "Family
& Friends" (dropping 10 points) and
toward social media and forums to
find "their people” who won't judge
their reality.

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

The #1 source for Neurodivergent parents (46%)

34% of Neurodivergent parents, vs. 30% overall

29% (21% higher than the overall sample)

(Friends & fomily>

38% among Neurodivergent parents, vs. 48% overall




@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

Plunning
responsibility
lands more
heavily onone
person

89%

of Neurodivergent parents say one person leads
planning (vs. 83% overall)



And kids have
alouder voice
inthe
planning

43%

are "very involved" in planning
(vs. 35% overall)

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




Predictability

is the

parent’s best friend

( The strategy)

When picking where to go,
Neurodivergent parents lean harder on
places they already know.

20% almost always return to the same
spot (a 67% jump over overall parents)

61% of Neurodivergent parents list
destination familiarity as important when
selecting a destination vs. 51% overall

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

( The logic )

Familiarity isn't a lack of adventure; it's a strategic choice to
lower the parent's own anxiety and the child's sensory load.




Outsized
spending aligns
with experience

! Outdoor Trips )

33% of families with a neurodivergent child
spend $2k+ on outdoor trips, 32% higher
than the average family traveler

(Theme Park )

41% of families with a neurodivergent child spend $2k+ on
theme park trips, 21% higher than the average family traveler

Road trips

39% of families with a neurodivergent child spend $2k+
on road trips, 34% higher than the average family
traveler

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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The importance of
flexibility




Neurodivergent
families are far
more likely to
have a trip
cancelled orcut

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

. Thereason for

those disruptions

 look different too

(Child—reloted challenges

12% overall

(Logistics & travel disruptions

7% overall

(Work conflicts

15% overall



Control oy
matters

Flexible cancellation matters more:

e 50% more likely to list flexible :
cancellation policies as important for =%

gccommodation choices 71

= L*%@-é—; .

fpaevisor Parents ofNeUredive



Likein
transportation)
choices

) (amoreve )

<Troin (vs 17%) >
(Bus (vs 14%) )
<RV/Campervqn (vs 12%) )

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026



And

Neurodivergent families are notably less likely to default to a
standard hotel and more likely to pick lodging that gives them
control or feels like home.

Hotel (vs 79%)

@ (Stoylng with family or friends (vs 38%))
' w g Kitchen and cooking facilities

: matter more (30% rate it
@ (Cqmpground/ Y peit (e 23%)> "extremely important” vs. 24%).

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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The emotional
dissonance




Financial
pressureis
real

93%

of Neurodivergent parents agree
they'd travel more if finances allowed;
64% strongly agree (vs. 56% overall)

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




The pre-trip
emotional

landscapeis
complicated

are “very excited” before a trip
are “mostly excited with some stress”

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




And post-trip
recovery is needed

\

N%

strongly or somewhat agree they often need a
vacation from their vacation

L \WWVA

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

26%

of Neurodivergent parents feel “fully restored” after a

trip

40%

feel "mostly restored”

17%

are neutral

18%

come back depleted
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The drivers of their mental load

(494) (Emotionct aemanc ofsupporeng e chic

(The mental load of plonning>

(The lack of personal time or spoce>

(The effort of managing needs in public)

<The emotional labor of advocating with stoff>
(Worrying about how their child’s behavior is perceived)
Geeling unsupported by travel providers )

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




Two thingscan be t

(Look forward to family trqveD
Geel proud of what their family has achieved through trovel>

(qu their child’s diagnosis has made them a more thoughtful trqveler>

<Soy family trips are often more work than they're worth >

Gind it hard to relax>
Geel envious of families who seem to travel more easily )

<Fee| travel is a luxury that isn’t really designed for families like theirs>

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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What these parents
actually need

( The struggle > --------------------------- »( The solution >




Theindustry shows
up inconsistently

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

43°%

()

see industry efforts as genuine but the
majority do not

Families need true, consistent
support—not performative.

(See industry efforts as hit or miss)
Gee them as mostly performotiv9
(T hink they are completely performqtive)

@ren’t aware of any efforts at all )




More time,
more space,
& more trust

‘ (Stoff trained to understand and support

‘ <Peer reviews from other Neurodivergent families

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026



@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

| Creating amore
' human experience

CCIENNINIETD
‘ Qccommodotions with quiet space available

‘ Geeling welcomed and not judged

‘ (Stoff proactively checking in

‘ @eing able to communicate needs discreetly)

<Wcmt to not have to repeatedly explain their needs




Peer & community sources are
their main source of trust

(Social media addressing Neurodivergent families specifically>
(Online communities/ forums )
Where neurodivergent (A dedicated app or platform )
families want to learn .-::jj" (A dedicated section on travel company websites >
about resources:
(Certificqtion badges they can spot >
G’ ravel agents )

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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Extra
supportis

preferred &
common

9%

prefer traveling with extra adults
vs. 22% overall

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026
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The trip
experience




Preparation is the foundation for
the trip, leaning on a consistent
toolkit

@ringing comfort items and sensory tools>

(Corrying familiar food/sncwks)
@ Preparing children in advance with detailed
information

(Trqvel during off-peak periods>

(Choose accommodations with extra spoce>
(Deliberotely build in dedicated downtime >

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026




70% Awareness or accessibility of formal

, programs seems to lag behind the informal
of Neurodivergent parents have requested .
some kind of special accommodation workarounds parents have built themselves.

from a travel provider

v

1)

an,
However, only \ 4

19%

use formal disability access programs

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026



However, most trlps are
séeen as POSItI\Ie

For the children,

68%

of Neurodivergent parents describe their child's
typical trip experience as very or mostly positive

CSoy it's mostly or very difficult >

@ Source: Tripadvisor Parents of Neurodiverse Children Study, n=3,000, April 2026

And it’s very similar for the parents,

69%

of Neurodivergent parents describe their trip
experience as very or mostly positive

(Soy it's mostly or very stressqu
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78%

78%

see their child gaining confidence in new situations







